THE DIFFUSION, ADOPTION AND ADAPTATION OF MASS CONSUMER CULTURE

What are the ways in which culture can spread?








Unscramble the following words:

1. eurtucl



________________

2. fidfsouni


________________

3. smas musreonc lcutreu
________________

4. tnaiotregni


________________

5. cimus



________________

6. hsionfa



________________

7. lireniog


________________

8. trosp



________________

9. wonspihre


________________

10. deima



________________

Examples of cultural integration:

1. w_ _ld  m_s_c 

2. in_e_ _et  u_e

3. tr_ sn_tion_l  m_d_a  corp_ _ a_ions

4. int_r_at_onal  cui_ine

5. w_ ld-w_de  t_a_el

True or False:

1. Rupert Murdoch is a leading player in the information industry
_______

2. As people have migrated around the globe the have all taken up eating western food 

















________

3. Brand images have come to be symbolise lifestyles that people aspire to









________

4. Everyone agrees that the production of “world music” is a positive trend









________

5. Cultural integration is common in Australia



________

GLOSSARY

Cultural Integration: different cultures becoming more alike and linking in an increasing number of ways; emergence of “global lifestyles”.

Mass Consumer Culture: people buying, believing, eating, wearing and listening to products that are also consumed by many others, and which are globally produced.

Diffusion: spreading

Adoption: taking up

Adaptation: adjusting to suit new circumstances

Media: …………………………………………………………………………………………………………………………………………….





Food: ……………………………………………………………………….………………………………………………………………………





Brand Images: ………………………………………………………………………


..……………………………………………………………………





Means of Cultural Integration





_______: …………………………………………………………………………………………………………………………………………………





_______: ……………………………………………………………………….………………………………………………………………………





Sport: ………………………………………………………………………….……………….………………………………………………..





Fashion: ………………………………………………………………………


………………………………………………………………………








